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Abstract 

Modern economic life increasingly requires individuals to make complex decisions about payments, saving, 
borrowing, insurance, digital finance, and retirement, so economic growth can no longer be separated from 
financial literacy. This article examines financial literacy as a key factor in both personal and national 
economic growth. Using a structured literature review of peer-reviewed studies and institutional reports 
published between 2005 and 2026, the paper synthesises scholarship on financial knowledge, financial 
behaviour, household resilience, entrepreneurship, financial inclusion, digital capability, and 
macroeconomic development, with specific attention to the institutional context of Uzbekistan. The review 
shows that, at the personal level, financial literacy improves budgeting, saving, debt management, long-
term planning, and the capacity to use formal financial services. At the national level, it works through 
wider and better use of financial institutions, more efficient savings mobilisation, improved allocation of 
household and small-business finance, and greater resilience in an increasingly digital financial 
environment. Financial literacy is nevertheless not a stand-alone solution, because its developmental effect 
depends on trustworthy products, inclusive infrastructure, consumer protection, and capable institutions. 
The article concludes that a broad ecosystem strategy is stronger than isolated classroom instruction, and 
that Uzbekistan should move from awareness-building toward deeper financial capability. 

Keywords: Financial Literacy; Financial Capability; Economic Growth; Financial Inclusion; Digital 
Finance; Uzbekistan. 

Abstrak 

Kehidupan ekonomi modern menuntut individu mengambil keputusan yang semakin kompleks mengenai 
pembayaran, tabungan, pinjaman, asuransi, keuangan digital, dan persiapan hari tua, sehingga pertumbuhan 
ekonomi tidak dapat dipisahkan dari literasi keuangan. Artikel ini mengkaji literasi keuangan sebagai faktor 
kunci pertumbuhan ekonomi personal dan nasional. Dengan menggunakan structured literature review 
terhadap artikel ilmiah dan dokumen kelembagaan yang terbit pada rentang 2005 hingga 2026, artikel ini 
mensintesiskan kajian mengenai pengetahuan keuangan, perilaku keuangan, ketahanan rumah tangga, 
kewirausahaan, inklusi keuangan, kapabilitas digital, dan pembangunan makroekonomi, dengan perhatian 
khusus pada konteks kelembagaan Uzbekistan. Hasil kajian menunjukkan bahwa pada tingkat personal 
literasi keuangan memperbaiki penyusunan anggaran, perilaku menabung, pengelolaan utang, perencanaan 
jangka panjang, serta pemanfaatan layanan keuangan formal. Pada tingkat nasional, pengaruhnya bekerja 
melalui pemanfaatan lembaga keuangan yang lebih luas dan lebih baik, mobilisasi tabungan yang lebih 
efisien, alokasi pembiayaan rumah tangga dan usaha kecil yang lebih tepat, serta ketahanan yang lebih kuat 
dalam lingkungan keuangan digital. Namun literasi keuangan bukan solusi tunggal karena dampaknya 
bergantung pada ketersediaan produk yang tepercaya, infrastruktur yang inklusif, perlindungan konsumen, 
dan kelembagaan pendukung. Artikel ini menyimpulkan bahwa pendekatan ekosistem lebih efektif 
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dibandingkan pembelajaran kelas yang berdiri sendiri, dan Uzbekistan perlu bergerak dari pembangunan 
kesadaran menuju kapabilitas keuangan yang lebih mendalam. 

Kata kunci : Literasi Keuangan; Kapabilitas Keuangan; Pertumbuhan Ekonomi; Inklusi Keuangan; 
Keuangan Digital; Uzbekistan. 

Corresponding author : almatov.muxammad20@gmail.com1

 
PENDAHULUAN 

Financial literacy is now widely 
recognised as more than a narrow educational 
topic. It sits at the intersection of household 
welfare, labour-market opportunity, financial 
inclusion, entrepreneurship, consumer 
protection, and long-term economic 
development. In contemporary economies, 
citizens are expected to navigate banking 
applications, electronic payments, instalment 
products, consumer credit, insurance, 
investment offers, pensions, and an expanding 
range of digital financial services. The practical 
ability to understand these choices, compare 
alternatives, recognise risk, and act in one's 
own long-term interest has therefore become an 
important part of economic capability rather 
than a peripheral skill (Lusardi & Mitchell, 
2014; OECD, 2023). 

The significance of financial literacy 
begins at the personal level. Individuals with 
stronger financial knowledge and better 
financial habits are generally more able to 
budget, save regularly, avoid excessively 
costly debt, build emergency reserves, and plan 
for medium- and long-term goals. The same 
skills help families stay strong during times of 
inflation, job loss, health problems, or other 
kinds of instability. As households take on 
more and more of the responsibility for their 
own financial choices, the cost of not knowing 
how to handle money is no longer merely a 
matter of not understanding abstract ideas. It 
may be associated with late payments, over-
indebtedness, poor product choice, low formal 
savings, vulnerability to fraud, and weak 
retirement preparation (Klapper & Lusardi, 
2020; French & McKillop, 2016). 

 
The issue also has a broader 

macroeconomic dimension. When large parts 
of the population lack the knowledge or 
confidence to use formal financial systems 
well, economic development is constrained. 
Financial products may remain underused, 
household savings may stay informal, 
productive investment may be delayed, and the 
spread of digital finance may be accompanied 
by greater exposure to mistakes, manipulation, 
and fraud. On the other hand, greater financial 
literacy can support deeper financial inclusion, 
more effective use of savings and payments 
products, and better decision-making for 
households and small businesses, all of which 
are important for growth, inclusion, and 
stability. Recent international work also shows 
that financial and digital literacy help 
determine whether societies can convert 
technological financial innovation into real 
developmental gains (Khera et al., 2021; 
OECD, 2025; World Bank, 2025). 

The policy relevance of this issue is 
especially strong in emerging economies. In 
such contexts, financial systems are often 
changing rapidly, digital adoption can outpace 
consumer understanding, and families may still 
rely heavily on cash, informal saving, or 
personal networks for risk management. 
Uzbekistan is a useful case in this respect. 
Recent institutional materials from the Central 
Bank and the Asian Development Bank 
indicate that the country has strengthened its 
financial inclusion agenda, expanded its digital 
financial infrastructure, and increasingly 
invested in financial education and literacy 
initiatives. Official Central Bank materials 
further note that, since 2019, Uzbekistan has 



Almatov Muhammad1, Maya Sari2, Inomjon Qudratov3 
 

 
 

Jurnal Abisatya Eko-Bisma | Volume 5, Number 2, 09 2026, page. 410-426 
 

built much of the strategic and institutional 
basis for national financial literacy practically 
from scratch, using partnerships with banks, 
schools, media, and international organisations 
(Central Bank of the Republic of Uzbekistan, 
2025b; Central Bank of the Republic of 
Uzbekistan, 2026; ADB, 2024a). 

Against this background, the article 
addresses three questions. First, through which 
channels does financial literacy affect personal 
economic growth? Second, how can individual 
financial capability contribute to national 
economic growth and resilience? Third, what 
useful lessons can Uzbekistan learn from the 
literature worldwide and in the region? The 
article contends that financial literacy ought to 
be perceived not solely as factual knowledge 
but as a practical manifestation of economic 
human capital that enables individuals to 
optimise their use of markets, institutions, and 
opportunities. Its greatest developmental value 
emerges when that human capital is supported 
by inclusive policy design, trustworthy 
financial providers, and accessible financial 
infrastructure. 
 
KAJIAN PUSTAKA 
 
Conceptualising Financial Literacy 

Financial literacy is commonly defined as 
a combination of awareness, knowledge, skills, 
attitudes, and behaviours necessary to make 
sound financial decisions and ultimately 
achieve individual financial well-being 
(OECD, 2005; OECD, 2022). This definition is 
broader than simple numeracy or the ability to 
answer a few test questions correctly. It 
includes practical judgement, planning, 
product comparison, behavioural discipline, 
and the confidence to act in the face of 
uncertainty. For that reason, the literature 
increasingly distinguishes financial literacy 
from closely related ideas such as financial 
education, financial inclusion, financial 
capability, financial resilience, and financial 

well-being. Financial education refers to 
interventions that aim to improve literacy; 
financial inclusion refers to access to and use 
of financial services; capability emphasises 
applied decision-making; resilience concerns 
the ability to absorb shocks; and financial well-
being refers to the broader quality of one's 
financial life (OECD, 2023; OECD, 2024). 

This distinction matters analytically. A 
person may know how interest works yet still 
fail to save because income is unstable, 
products are unsuitable, or behavioural 
pressures are strong. Another person may have 
a bank account and a digital wallet but use them 
only superficially, without understanding fees, 
fraud risks, or credit obligations. On the other 
hand, having financial literacy but not being 
able to find reliable providers may not lead to 
better results either. The literature posits that 
literacy is a prerequisite but an insufficient 
condition for improved financial outcomes. It 
must engage with institutional quality, product 
design, market behaviour, and the overarching 
economic opportunity framework (Xu & Zia, 
2012; Fernandes, Lynch, & Netemeyer, 2014). 
 
Financial Literacy as Economic Human 
Capital at the Personal Level 

A central theoretical contribution of 
Lusardi and Mitchell is to frame financial 
knowledge as human capital. According to this 
view, learning about inflation, compounding, 
risk diversification, credit conditions, and long-
term planning is not merely a matter of 
curiosity; it is an investment that can pay off 
over time. People who understand how their 
financial choices will affect their future well-
being can better divide their income between 
spending now and saving for the future. They 
are also better positioned to judge whether 
borrowing is productive or harmful, whether 
saving in formal accounts is preferable to 
informal methods, and whether insurance or 
retirement products match their needs (Lusardi 
& Mitchell, 2014). 
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This framework helps explain why 
literacy effects appear across multiple domains 
simultaneously. Personal economic growth is 
not only about income; it also concerns the 
capacity to convert income into stability, 
mobility, and accumulated assets. Financial 
literacy contributes to that process by 
improving cash-flow management, reducing 
costly mistakes, supporting goal-based saving, 
and strengthening the ability to plan under 
uncertainty. Studies on young adults, low-
income households, and broader cross-country 
samples repeatedly find that financial literacy 
is associated with stronger financial behaviour 
and resilience, even when access and income 
constraints remain important (de Bassa 
Scheresberg, 2013; Klapper & Lusardi, 2020; 
French & McKillop, 2016). 
 
From Household Capability to National 
Growth 

Financial literacy has a significant effect 
on the economy as a whole, but the relationship 
is less direct. National economic growth 
depends not only on capital accumulation and 
firm productivity, but also on how households 
save, borrow, transact, and participate in 
formal financial institutions. Better-informed 
households are more likely to use savings 
products, compare financial costs, evaluate 
repayment capacity, and avoid destabilising 
forms of debt. In aggregate, such behaviour can 
improve resource allocation, deepen financial 
intermediation, support investment, and reduce 
vulnerability to consumer distress or systemic 
mistrust. The connection is therefore not 
simply educational; it operates through the 
quality and effectiveness of financial 
participation (Levine, 2005; Beck, Demirguc-
Kunt, & Levine, 2007). 

This perspective also clarifies why 
financial literacy matters for inclusive growth 
rather than just average growth. Where 
financial systems are developing or 
modernising, groups with lower literacy often 

remain excluded from the benefits of formal 
finance, even as infrastructure expands. 
Women, youth, rural households, migrants, and 
micro-entrepreneurs may face a double 
disadvantage: weaker access and weaker 
confidence or capability. Consequently, the 
developmental impact of new branches, digital 
payment systems, or mobile applications may 
be diminished if individuals lack 
comprehension of their safe and intentional 
usage. In this way, financial literacy links 
supply-side financial growth with real demand-
side inclusion (Demirguc-Kunt et al., 2022; 
World Bank, 2024). 
 
Digitalisation, Resilience, and Safeguarding 
Consumers 

Digitalisation has significantly 
transformed the discourse on financial literacy. 
In the past, when people talked about money, 
they usually discussed budgeting, saving, 
borrowing, and planning for retirement. Today, 
people also have to deal with app-based 
finance, e-commerce payments, platform 
lending, biometric onboarding, online fraud, 
investment content on social media, and new 
types of data-driven marketing. This means 
that being financially literate is increasingly 
connected to being digitally literate, knowing 
about cybersecurity, and being able to spot 
online manipulation. The OECD/INFE 2023 
international survey explicitly treats digital 
financial literacy as a growing policy area and 
shows that digital capability remains uneven 
across countries and demographic groups 
(OECD, 2023). 

Recent international work suggests that 
literacy is important not only because it 
improves the use of digital services, but also 
because it determines whether digitalisation 
contributes to growth. An IMF analysis of 52 
developing countries finds that digital financial 
inclusion is positively associated with GDP per 
capita growth and identifies financial and 
digital literacy as key drivers of effective 
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digital inclusion expansion (Khera et al., 2021). 
In practical terms, this means that digital 
finance can widen opportunities, but only when 
users understand product terms, repayment 
obligations, security practices, and fraud risks. 
Without this kind of understanding, digital 
growth can either worsen exclusion or create 
new forms of vulnerability rather than truly 
helping development (Sahay et al., 2020; 
OECD, 2021). 
 
Youth, Women, MSMEs, Migrants, and the 
Context of Uzbekistan 

The literature consistently shows that 
financial literacy is unevenly distributed. 
International evidence indicates lower average 
literacy among women, low-income 
households, less educated adults, and many 
younger and older populations. Young adults 
are particularly important because they are 
often entering the financial system through 
student payments, cards, digital wallets, 
instalment products, or early borrowing before 
they have developed stable financial habits. 
Research on young adults shows that weak 
literacy at this stage is associated with weaker 
financial behaviour and lower preparedness for 
later decisions (de Bassa Scheresberg, 2013; 
Lusardi & Mitchell, 2011). 

Micro, small, and medium-sized 
enterprises, as well as self-employed 
households, also deserve attention. For these 
groups, financial literacy affects bookkeeping, 
cash-flow planning, credit use, tax awareness, 

supplier relations, savings discipline, and the 
ability to judge financing options. In many 
emerging markets, the owner's personal 
financial knowledge strongly influences 
business performance because household and 
enterprise finance are often interwoven. ADB 
research in Asia likewise argues that the 
benefits of investing in financial education can 
be substantial when they support planning, 
saving, and better use of formal finance among 
households and small businesses (Yoshino, 
Morgan, & Long, 2015). 

In Uzbekistan, the relevance of these 
issues has grown with financial-sector reform, 
digitalisation, and stronger policy interest in 
inclusion. The Central Bank's 2026 overview 
states that a conceptual, institutional, and 
methodological foundation for financial 
literacy has been developed since 2019 and that 
cooperation has expanded across government 
institutions, commercial banks, educational 
bodies, international organisations, and private 
partners. A 2025 Central Bank notice also 
reports that, with ADB support, a nationwide 
survey was undertaken using internationally 
recognised methodologies to assess both 
financial inclusion and financial literacy. This 
means the country is moving toward a more 
evidence-based approach, where literacy is 
seen as part of a broader plan for economic 
growth rather than merely a means of public 
outreach (Central Bank of the Republic of 
Uzbekistan, 2025b; Central Bank of the 
Republic of Uzbekistan, 2026).

Table 1. Summary of Key Literature on Financial Literacy and Economic Growth 
Author(s) Focus Main argument Implication 

Lusardi & Mitchell 
(2014) 

Theory and 
evidence 

Financial literacy is a form of human 
capital that affects welfare and 
economic choice across the life cycle. 

Policy should treat financial 
literacy as economically 
productive, not merely 
informational. 

Klapper & Lusardi 
(2020) 

Financial 
resilience 

Financial literacy is strongly 
associated with a stronger capacity to 
cope with shocks across countries. 

Resilience should be a central 
outcome in literacy policy. 

Khera et al. (2021) Digital inclusion 
and growth 

Digital financial inclusion is 
positively associated with GDP per 

Digitalisation requires literacy to 
deliver macroeconomic gains. 
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Author(s) Focus Main argument Implication 
capita growth, and financial and 
digital literacy help drive it. 

Kaiser & Menkhoff 
(2017) 

Effect of 
education 
interventions 

Financial education can improve 
literacy and behaviour, but impacts 
vary across timing and target groups. 

Programmes should be useful, 
focused, and connected to real 
choices. 

Demirguc-Kunt et 
al. (2022) 

Evidence of 
global inclusion 

For meaningful inclusion, access to 
financial services is not enough; 
services must be used actively and 
effectively. 

Literacy helps link infrastructure 
to how it is used. 

Central Bank of 
Uzbekistan (2026) 

National policy 
development 

Uzbekistan has built a strategic and 
institutional basis for financial 
literacy since 2019. 

The next stage is translating 
awareness into deeper capability 
and behaviour change. 

Source : Processed by the authors from the reviewed literature, 2026

 
METODE PENELITIAN 

This article uses a structured literature 
review rather than an econometric or survey-
based design. The goal is to assemble the most 
important theoretical and empirical research on 
financial literacy into a clear analytical 
framework that shows how it affects both 
personal economic outcomes and national 
economic growth. The review is designed to 
present a journal-ready synthesis of the 
literature that can be used as a conceptual basis 
for subsequent empirical work. 

The source base includes peer-reviewed 
journal articles, working papers with strong 
scholarly influence, and policy publications 
from the OECD, OECD/INFE, the World 
Bank, the IMF, the Asian Development Bank, 
GFLEC, and the Central Bank of the Republic 
of Uzbekistan. Search terms included 
combinations of financial literacy, financial 
capability, financial behaviour, financial 
resilience, digital financial literacy, financial 
inclusion, economic growth, household 
welfare, entrepreneurship, MSMEs, and 
Uzbekistan. Priority was given to studies 
published from approximately 2005 onward, 
while more recent institutional documents were 
emphasised for digital finance and Uzbekistan-
specific discussion, as those areas are evolving 
quickly. 

Sources were included when they 
contributed directly to at least one of the 
article's core questions by defining financial 
literacy, identifying behavioural or 
developmental channels, evaluating the effects 
of financial education, analysing digital 
financial capability, or discussing policy 
implications for emerging economies. Sources 
were excluded when they mentioned financial 
literacy only casually, focused narrowly on 
unrelated technical topics, or lacked analytical 
substance. Because the selected studies differ 
in method, data, and geography, the review is 
qualitative and thematic rather than statistical. 
The goal is not to estimate a single universal 
effect size, but to identify where the literature 
converges, where it remains cautious, and 
which implications are most relevant to policy 
and practice. The inclusion and exclusion 
criteria applied in this review are summarised 
in Table 2. 

The review has limitations. Much of the 
literature relies on correlations rather than 
clean causal identification, and financial 
literacy is measured differently across studies. 
In addition, evidence from Uzbekistan remains 
limited compared with the global literature, so 
parts of the country discussion are interpretive. 
Even so, the structured selection of influential 
studies and official institutional sources 
provides a sound basis for analysing why 
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financial literacy should be treated as a 
development issue rather than a purely 
educational one.

Table 2. Inclusion and Exclusion Criteria Used in the Review 
Included Excluded 

Studies defining financial literacy, financial capability, 
digital financial literacy, or financial resilience. 

Sources that mention financial literacy only superficially 
or without an analytical contribution. 

Research linking literacy to saving, borrowing, 
inclusion, entrepreneurship, resilience, or growth. 

Purely technical, financial, or pedagogical materials 
unrelated to economic outcomes. 

Peer-reviewed articles, influential working papers, and 
substantive institutional reports. 

Promotional materials, undocumented commentary, or 
unsourced opinion pieces. 

Mostly 2005-2026 literature, with stronger weight on 
recent documents for digital finance and Uzbekistan. 

Older materials with little relevance to current financial 
systems or policy context. 

Source : Processed by the authors, 2026

 
HASIL DAN PEMBAHASAN 
 
How Financial Literacy Shapes Saving, 
Budgeting, and Borrowing 

The strongest and most immediate effect 
of financial literacy appears in everyday 
financial decision-making. The reviewed 
literature indicates that financially literate 
individuals are generally better able to track 
income and expenditure, compare costs, 
recognise the time value of money, and 
understand the long-run consequences of short-
run choices. This is important because many 
money problems start with small, unplanned 
decisions, such as spending before budgeting, 
borrowing without considering the true cost of 
repayment, saving irregularly, or failing to 
realise how inflation and fees lower the value 
of money. Financial literacy helps households 
move from reactive money management 
toward more intentional financial behaviour 
(Lusardi & Mitchell, 2014; OECD, 2023). 

Saving behaviour is a particularly 
important channel. Households with stronger 
financial knowledge are more likely to 
appreciate the importance of emergency 
buffers and goal-based savings. They are also 
more likely to distinguish between nominal and 
real value, which becomes crucial during 

inflationary periods. Better saving habits 
contribute directly to personal economic 
growth by increasing flexibility, reducing 
vulnerability to income interruptions, and 
laying a foundation for education spending, 
business formation, housing improvements, 
and other productive choices. The literature 
does not suggest that information alone 
resolves all saving constraints, particularly for 
low-income households; however, it 
consistently demonstrates that literacy 
enhances the quality of financial decisions even 
with restricted resources (Klapper & Lusardi, 
2020; Xu & Zia, 2012). 

Another important element is debt 
management. Weak literacy is often associated 
with poor understanding of interest 
compounding, repayment schedules, penalties, 
and the distinction between productive and 
consumptive borrowing. This creates room for 
over-indebtedness, reliance on costly short-
term credit, and persistent financial stress. 
Research on disadvantaged households shows 
that numeracy and money-management skills 
matter for determining debt burdens and 
household net worth, suggesting that literacy is 
closely linked to whether borrowing supports 
progress or deepens vulnerability (French & 
McKillop, 2016). Stronger literacy does not 
mean avoiding credit altogether; it means 
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assessing whether a loan fits one's income 
level, timing, and long-term goals. 

A less obvious but equally important 
effect concerns confidence. People often stay 
away from formal finance not because they 
distrust it in principle, but because they are 
unsure, apprehensive, or unable to tell whether 
an offer is safe and fair. Financial education can 
help overcome that hesitation. When people 
know the basics, they are more likely to ask 
questions, compare providers, and use banks or 
online financial services. In that sense, literacy 
supports personal economic growth by 
widening the set of choices that individuals can 
use effectively, rather than leaving them 
dependent on informal routines or advice of 
uneven quality. 
 
Financial Literacy, Resilience, and Long-
Term Asset Building 

Personal economic growth should not be 
reduced to current income alone. Households 
may experience income growth without 
becoming more secure if they remain exposed 
to shocks, fail to save formally, or do not 
accumulate assets. The literature increasingly 
associates financial literacy with financial 
resilience: the capacity to endure disruptions, 
adapt, and recover without significant welfare 
detriment. Klapper and Lusardi's cross-country 
evidence suggests that financially literate 
adults are better able to cope with shocks and 
show stronger financial resilience across 
different settings (Klapper & Lusardi, 2020). 

The resilience channel matters for at least 
four reasons. First, literacy supports 
precautionary saving and more realistic 
planning, which can soften the effect of income 
volatility. Second, it makes it easier to assess 
insurance and other risk-management tools. 
Third, it can reduce susceptibility to fraud, 
manipulation, or panic decisions in times of 
uncertainty. Fourth, it strengthens long-term 
planning, including retirement preparation and 
major life investments. These effects are 

especially important in economies where 
public safety nets are partial, or where 
households must manage a larger share of their 
own educational, housing, health, or old-age 
risks. 

Literacy is also closely related to building 
long-term assets. People who understand 
compounding, diversification, and inflation are 
better positioned to judge whether their money 
is preserving value and whether a financial 
product truly supports future goals. The 
literature, as framed by Lusardi and Mitchell, 
treats such knowledge as economically 
productive because it helps households convert 
income into wealth more effectively over time. 
This process may be gradual, but it has major 
implications for intergenerational mobility. 
Families that save formally, avoid destructive 
debt, and accumulate assets are more capable 
of investing in education, health, 
entrepreneurship, or housing, thereby 
expanding opportunity beyond immediate 
consumption (Lusardi & Mitchell, 2014). 

At the same time, the literature is careful 
not to romanticise literacy. Some households 
remain constrained by low wages, unstable 
work, discriminatory access, or weak product 
supply. For them, financial literacy can 
improve decision-making, but cannot fully 
compensate for structural disadvantages. This 
is precisely why policy discussions 
increasingly emphasise that financial education 
should be paired with fair pricing, suitable 
products, and strong consumer protection. 
Literacy creates potential; institutions 
determine how much of that potential can be 
translated into better outcomes (Kaiser & 
Menkhoff, 2017; OECD, 2024). 
 
Financial Literacy, Entrepreneurship, and 
Productivity 

One of the most developmentally 
important dimensions of financial literacy 
concerns entrepreneurship and small-business 
activity. In many countries, especially 
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emerging economies, households and small 
firms make financial decisions in intertwined 
ways. The same person who manages family 
expenses may also decide whether to reinvest 
profits, take a business loan, buy equipment, 
use supplier credit, or adopt digital payment 
channels. Under such conditions, financial 
literacy affects not only household welfare but 
also micro-level productivity and firm survival. 

For entrepreneurs and MSMEs, literacy 
matters through several practical channels: 
record keeping, cash-flow planning, inventory 
financing, pricing discipline, debt selection, 
and the ability to separate business from 
personal expenses. Owners with weak literacy 
may underprice their products, misuse 
working-capital credit, fail to compare 
financing terms, or confuse temporary liquidity 
strain with long-term profitability. By contrast, 
stronger literacy can support more disciplined 
borrowing, more transparent budgeting, and 
better use of bank or fintech services. This does 
not guarantee business success, but it improves 
the informational and behavioural conditions 
under which success becomes more likely 
(Yoshino, Morgan, & Long, 2015). 

The productivity implications extend 
beyond formal firms. Farmers, traders, migrant 
families, and self-employed people often 
receive income at irregular intervals and must 
make difficult choices about when to save, 
borrow, send money, invest, or smooth their 
spending. Financial literacy helps them think 
more carefully about those choices. In this 
sense, it contributes to economic growth not 
only through formal-sector efficiency but also 
through better management of the small-scale 
economic activity that sustains large parts of 
the population in developing and transition 
economies. When financial systems expand but 
business skills do not, literacy becomes the link 
between obtaining money and using it wisely. 

This point is especially important for 
countries that want to improve MSME finance 

without making it more fragile. Giving small 
businesses more credit can help them grow, but 
only if both borrowers and lenders are clear 
about their responsibilities. The literature on 
financial inclusion and macroeconomic trade-
offs warns that making credit easier to obtain 
could be dangerous without adequate 
supervision or a full understanding of the 
products by users. Financial literacy therefore 
augments rather than replaces prudent credit 
policy. It helps inclusion last longer by 
improving the quality of economic 
participation (Sahay et al., 2015; IMF, 2023). 
 
National Growth Channels: Inclusion, 
Intermediation, and Stability 

At the national level, financial literacy 
influences growth through cumulative rather 
than instantaneous channels. The first is 
broader and better financial inclusion. When 
more citizens understand basic financial 
products and feel able to use them, the demand 
side of the financial system deepens and 
becomes more effective. This can increase 
formal account use, strengthen participation in 
the payment system, support safer saving, and 
help households move from cash-only 
practices toward more integrated financial 
behaviour. Global Findex evidence and related 
institutional work show that access alone is not 
the whole story; usage, trust, and capability are 
essential for meaningful inclusion (Demirguc-
Kunt et al., 2022; World Bank, 2025). 

The second channel is savings 
mobilisation and intermediation. Economies 
grow more effectively when savings are 
mobilised through institutions that can 
intermediate funds toward productive uses. If 
households keep money informally or avoid 
financial institutions because they do not 
understand them, national savings may be less 
efficiently allocated. Financial literacy can 
improve that allocation indirectly by making 
formal saving and responsible investment more 
understandable and attractive. Better 
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intermediation, in turn, helps businesses access 
capital, build their capital base, and find more 
opportunities in the economy. This reasoning 
does not imply that literacy alone fosters robust 
financial markets; however, it does suggest that 
financial development is more effective when 
households can interact with it judiciously 
(Levine, 2005; Beck et al., 2007). 

The third channel is the quality and 
strength of the system itself. Consumers who 
know more can better judge offers, spot false 
promises, and hold providers accountable by 
choosing not to do business with them. This can 
help the market function more effectively when 
combined with clear rules and openness. 
People who know a lot about money are also 
less likely to fall for borrowing booms or 
exploitative schemes. For regulators, this 
means that literacy helps not only with 
inclusion but also with making finance more 
stable and transparent. The IMF's work on 
inclusion shows that easing access can help 
growth, but that some forms of credit 
expansion can hurt stability if institutions are 
weak. Financial literacy alleviates that tension 
by enhancing the quality of financial 
participation on the demand side (Sahay et al., 
2015; OECD, 2021). 

A fourth channel has become especially 
important in the digital era. Digital finance can 
lower costs, expand access, and increase 
convenience. Still, its impact on growth 
depends partly on whether users understand 
digital interfaces, data risks, fraud threats, and 
the contractual features of remote products. 
IMF evidence suggests that financial and 
digital literacy are among the drivers that help 
countries convert digital inclusion into higher 
GDP per capita growth (Khera et al., 2021). 
This indicates that literacy now matters not 
only for conventional banking but also for 
national competitiveness in a more digital 
financial environment. 
 

Implications for Uzbekistan 
The reviewed literature suggests that 

Uzbekistan should treat financial literacy as a 
strategic complement to its ongoing financial-
sector modernisation. The country has 
expanded digital payments, strengthened its 
financial inclusion policy, and increased 
institutional attention to consumer protection 
and financial capability. The Central Bank's 
recent overview emphasises that, since 2019, 
Uzbekistan has developed a conceptual and 
methodological foundation for financial 
literacy and has built wide partnerships to 
deliver initiatives through various public 
outreach tools. This matters because the 
country is no longer at a stage where literacy is 
treated as an isolated awareness campaign. It is 
increasingly linking literacy to inclusion, 
service use, and broader financial development 
(Central Bank of the Republic of Uzbekistan, 
2026). 

The next policy step should focus on 
depth and behavioural relevance. Financial 
literacy is most useful when it helps households 
change how they manage money in ordinary 
life: how they budget monthly, whether they 
save formally, how they judge loan 
affordability, how safely they use digital 
applications, and how confidently they can 
complain when treated unfairly. In practical 
terms, this means that the most important 
indicators are not only awareness scores but 
also product comprehension, regular savings 
behaviour, debt quality, fraud resistance, and 
sustained account use. The 2025 nationwide 
assessment, backed by ADB, is particularly 
beneficial because it provides Uzbekistan with 
a more evidence-based foundation for such 
evaluations (Central Bank of the Republic of 
Uzbekistan, 2025b). 

Particular attention should be given to 
vulnerable and high-leverage groups. School 
and university students matter because habits 
formed early tend to influence later financial 
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decisions. Women need targeted design not 
because they are less capable, but because their 
social roles, patterns of asset ownership, and 
labour-market conditions often make it harder 
for them to earn and accumulate. Migrant 
families need help because remittances, 
exchange-rate risk, and cross-border payments 
make their financial choices different. MSMEs 
and self-employed workers matter because 
gains in owner capability can improve both 
household welfare and productive activity. In 
each case, financial literacy should be tied to 
real decisions people face rather than delivered 
as abstract theory. 

Banks, fintech firms, employers, and 
local communities also have a role. A modern 
literacy strategy should not rely solely on 
formal education ministries or central bank 
communication. It should be built into 
onboarding processes, loan explanations, 
complaint channels, digital-application design, 
workplace training, and community-level 
support. If Uzbekistan wants financial literacy 
to contribute meaningfully to personal and 
national economic growth, it should continue 
moving from one-off campaigns toward an 
ecosystem approach in which financial 
capability becomes part of how the financial 
system itself operates. In that sense, literacy is 
not an auxiliary social programme. It is part of 
the architecture of inclusive and sustainable 
economic development. 
 
Why Financial Education Works Unevenly 
Across Contexts 

A more careful reading of the literature 
also explains why financial literacy initiatives 
often produce uneven results. The problem is 
not that financial education is useless, but that 
it is frequently expected to solve too many 
problems on its own. Some programmes focus 
on abstract knowledge and fail to account for 
factors such as behavioural habits, product 
complexity, or short-term financial pressures. 
Others are delivered long before people 

encounter the decisions they are supposed to 
improve. The result is that participants may 
remember concepts temporarily without 
changing their everyday financial behaviour. 
Meta-analytic evidence therefore suggests that 
timing, relevance, delivery method, and target 
group all matter greatly for programme 
effectiveness (Kaiser & Menkhoff, 2017; 
Fernandes, Lynch, & Netemeyer, 2014). 

This has important implications for 
development strategy. Financial literacy works 
best when it is connected to lived economic 
situations: opening a first account, receiving 
wages digitally, taking a student or business 
loan, choosing between savings products, or 
dealing with exchange-rate and remittance 
decisions. In such moments, individuals are not 
simply learning theory; they are using 
knowledge to reduce uncertainty and improve 
choices. For policymakers, this means that 
programme quality should be assessed not by 
the volume of information delivered but by 
whether the content aligns with real decisions, 
is understandable to the target audience, and 
leads to better behaviour over time. 

A second reason for uneven outcomes is 
that literacy interacts with market structure. In 
transparent, competitive, and well-regulated 
systems, modest gains in consumer 
understanding can yield meaningful 
improvements because people have viable 
options to compare and use. In opaque or 
weakly regulated markets, however, even 
relatively informed consumers may struggle to 
obtain fair outcomes. This is why the literature 
increasingly emphasises behavioural design, 
plain-language disclosure, responsible product 
governance, and complaint resolution as 
complements to education. A capable citizen 
needs a capable financial environment. 
Otherwise, knowledge may improve caution 
but still fail to generate better choices. 

For Uzbekistan and similar reforming 
economies, this point is highly practical. The 
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next generation of policy should avoid treating 
literacy as a parallel social campaign detached 
from mainstream financial-sector reform. It 
should instead be embedded into payment-
system expansion, consumer protection, school 
curricula, MSME support, and digital-finance 
supervision. Such integration is likely to yield 
stronger, more durable results than stand-alone 

seminars or publicity events. In this sense, the 
quality of programme design is itself part of the 
relationship between financial literacy and 
economic growth. The main transmission 
channels identified in the review are 
summarised in Table 3, while the principal 
constraints that weaken those channels are 
presented in Table 4.

Table 3. Main Channels Through Which Financial Literacy Supports Personal and National Growth 
Channel Effect at the personal level Effect at the national level Representative sources 

Money 
management and 
budgeting 

Better control over cash 
flow and fewer avoidable 
mistakes. 

More stable household 
demand and less financial 
stress. 

Lusardi & Mitchell (2014); 
OECD (2023) 

Saving and asset 
building 

Emergency buffers, formal 
saving, and long-term 
planning. 

Improved savings mobilisation 
and intermediation. 

Klapper & Lusardi (2020); 
Levine (2005) 

Responsible 
borrowing 

Lower risk of costly debt 
and over-indebtedness. 

Better inclusion and less 
fragility from the misuse of 
credit. 

French & McKillop (2016); 
Sahay et al. (2015) 

Digital financial 
capability 

Safer use of apps, 
payments, and remote 
financial products. 

Greater digital inclusion 
through fintech and faster 
growth. 

Khera et al. (2021); OECD 
(2025) 

Entrepreneurial 
capability 

Better planning for 
businesses and for 
household financial 
decisions. 

Higher micro-level 
productivity and more 
effective MSME finance. 

Yoshino et al. (2015); World 
Bank (2025) 

Source : Processed by the authors from the reviewed literature, 2026 

Table 4. Key Constraints That Weaken the Contribution of Financial Literacy to Growth 
Barrier Common expression Policy response 

Low or unsteady 
income 

Households know what to do, but cannot 
save regularly or absorb shocks. 

Pair literacy programmes with suitable 
products, social protection, and low-cost 
accounts. 

Weak trust in providers 
People avoid formal finance or remain 
passive because they fear hidden fees or 
unfair treatment. 

Strengthen disclosure, market conduct, 
complaint systems, and consumer 
protection. 

Digital risk and fraud Users adopt apps or online payments 
without understanding security or scams. 

Integrate digital safety, fraud awareness, 
and secure design into financial literacy 
policy. 

Product complexity Loan, insurance, and investment products 
are too difficult to compare or understand. 

Simplify terms, use plain language, and 
provide point-of-decision guidance. 

Regional and 
demographic 
inequality 

Youth, women, migrants, rural households, 
and MSMEs face different capability gaps. 

Use content tailored to audience and 
situation instead of generic one-size-fits-all 
programmes. 

Source : Processed by the authors, 2026
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Policy and Managerial Implications 
The literature reviewed in this article 

points to a clear policy lesson: financial literacy 
should be designed as an enabling system, not 
merely as information delivery. Governments 
and regulators need to work together on 
changes to the curriculum, adult education, 
digital safety, consumer protection, and market 
conduct. Banks and fintech companies need to 
communicate more clearly, use simple 
language, make terms easier to understand, and 
incorporate financial guidance into real 
customer journeys. Employers and colleges can 
support these efforts by offering paycheque-
linked education, savings and pension 
awareness, and hands-on training in budgeting, 
debt, and digital payments. The best model is 
one in which learning occurs both in the 
classroom and at the point of financial 
decision-making. 

A second implication is that timing 
matters. Meta-analytic evidence suggests that 
financial education can improve financial 
literacy and behaviour, but effects vary by 
context and target group. This means 
interventions are likely to be more effective 
when linked to immediate decisions, such as 
taking a first loan, receiving wages into a bank 
account, starting a small business, sending 
remittances, or choosing a digital payment tool 
(Kaiser & Menkhoff, 2017). For policymakers, 
this argues for practical, modular, and needs-
based programmes rather than purely 
theoretical instruction delivered long before 
decisions are made. 

A third implication concerns digital 
financial capability. Because digital finance is 
growing faster than traditional financial 
education systems in many countries, users are 
often exposed to new risks before they acquire 
the skills needed to manage them. Regulators 
and providers should therefore integrate fraud 
awareness, data privacy, scam detection, 
complaint pathways, and security practices into 

financial literacy programmes. This is 
especially important for first-time users, rural 
populations, and older adults who may adopt 
digital tools quickly under external pressure but 
without a full understanding of the risks 
(OECD, 2023; OECD, 2025). 

For Uzbekistan, the managerial message 
is practical. Financial literacy should be 
regarded as an integral component contributing 
to overarching economic objectives: enhanced 
savings mobilisation, increased and secure 
digital payments, improved household 
borrowing practices, superior financial 
management for micro, small, and medium 
enterprises, and more reliable engagement with 
formal finance. The recent progress of the 
country's institutions is a good start. Still, the 
developmental benefits will depend on whether 
future programmes reach people when they 
need to make real choices, and whether 
financial institutions themselves become easier 
to understand, safer to use, and more 
responsive to citizens' needs. 

Governance and coordination are a 
further consideration. When different actors 
work independently, financial literacy policies 
are less effective: schools teach theory, banks 
market products, regulators handle complaints, 
and employers stay out of the conversation. A 
better model brings these groups together 
around shared objectives and common 
indicators. For Uzbekistan, this kind of 
coordination would help avoid duplication, 
improve targeting, and clarify the connection 
between literacy policy and national goals such 
as higher formal saving, stronger household 
resilience, deeper MSME finance, and safer 
digital adoption. 

Just as important is continuous evaluation 
and adaptation. Financial products, payment 
habits, and fraud techniques evolve rapidly, so 
literacy policy cannot remain static. 
Programmes should be revised in the light of 
new consumer risks, survey evidence, and user 
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feedback. In practice, this means conducting 
regular diagnostics, running pilot tests, 
comparing regions, and being willing to change 
the content when results remain poor. In digital 
settings, where useful advice can quickly 
become outdated, a dynamic approach is 
especially important. 

From a management perspective, banks 
and other financial institutions should not see 
this as a burden but as an opportunity to grow 
the market over time. Customers who 
understand products, compare terms more 
confidently, and trust formal providers are 
more likely to save consistently, use digital 

payments safely, and maintain sustainable 
borrowing relationships. Better-informed 
clients can therefore contribute to stronger 
business performance for providers while also 
advancing broader public goals. This is one 
reason why financial literacy deserves to be 
treated as a shared investment across the 
financial ecosystem rather than as the 
responsibility of regulators alone. Table 5 
summarises practical recommendations for 
Uzbekistan, and Table 6 sets out the design 
principles that support the shift from awareness 
to capability.

Table 5. Practical Recommendations for Strengthening Financial Literacy in Uzbekistan 
Strategic area Recommended direction Why it matters Lead actors 

School and youth 
education 

Integrate practical financial 
modules on saving, payments, 
borrowing, fraud, and 
entrepreneurship into schools and 
universities. 

Habits formed early 
strongly shape later 
behaviour and digital 
finance use. 

Ministry of Education, 
universities, the Central 
Bank, commercial banks 

Adult capability 
building 

Deliver short, decision-based 
modules through workplaces, local 
communities, and banks. 

Adults learn best when 
education is tied to 
immediate decisions and 
responsibilities. 

Banks, employers, local 
governments, NGOs 

Online financial 
safety 

Make scam awareness, password 
hygiene, data privacy, and 
complaint pathways core parts of 
literacy efforts. 

Digital adoption without 
security awareness can 
transform inclusion into 
susceptibility. 

Central Bank, fintech 
firms, telecom and 
payment providers 

MSME and self-
employed finance 

Offer targeted training on cash-
flow planning, record keeping, loan 
comparison, and digital business 
payments. 

Owner literacy influences 
both household welfare and 
firm performance. 

Banks, business 
associations, chambers of 
commerce, ADB-
supported programmes 

Measurement and 
evaluation 

Track behavioural outcomes, 
including savings, debt quality, 
fraud resistance, and active account 
use. 

Awareness alone is not 
enough; policy needs 
evidence on real capability 
change. 

Central Bank, statistics 
agencies, research 
institutions 

Source : Processed by the authors, 2026 

Table 6. From Awareness to Capability: Design Principles for Effective Financial Literacy Policy 
Design principle What it means in practice Expected benefit Relevant actors 

Point-of-decision 
learning 

Provide short guidance when users 
open accounts, borrow, invest, or 
adopt digital payments. 

Higher relevance and 
stronger behaviour change. 

Banks, fintechs, 
employers 

Plain-language 
communication 

Use examples, local language, and 
simple fee and risk explanations. 

Lower confusion and better 
product comparison. 

Providers, regulators, 
media 
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Design principle What it means in practice Expected benefit Relevant actors 

Targeted 
segmentation 

Different content for youth, women, 
migrants, rural households, and 
MSMEs. 

Greater inclusion and better 
fit with actual needs. 

Central Bank, schools, 
local authorities 

Behavioural 
evaluation 

Measure saving, debt quality, fraud 
resistance, and active usage, not 
only awareness. 

Evidence on whether 
capability is truly 
improving. 

Researchers, supervisors, 
policy institutions 

Source : Processed by the authors, 2026

 
KESIMPULAN DAN SARAN 

This article examined financial literacy as 
a key factor in personal and national economic 
growth, drawing on a structured review of 
theoretical, empirical, and policy-oriented 
literature. The evidence shows that financial 
literacy matters at the personal level because it 
supports budgeting, regular saving, debt 
discipline, resilience, and long-term planning. 
It contributes to economic progress by helping 
households convert income into stability, 
assets, and opportunity rather than leaving 
financial decisions to chance or short-term 
pressure. 

The article also showed that financial 
literacy matters at the national level through 
wider and better use of formal finance, stronger 
savings mobilisation, more productive 
entrepreneurship, safer digital financial 
inclusion, and better conditions for trust in 
financial institutions. Its role is therefore both 
developmental and educational. Yet the review 
also makes clear that literacy is not a magic 
solution. Its effects depend on institutions, 
product quality, regulation, infrastructure, and 
the broader inclusion environment. Knowledge 
is powerful, but it needs to be supported by fair 
systems and genuine opportunities. 

For Uzbekistan, the central lesson is that 
financial literacy should now move from 
general awareness toward deeper financial 
capability. This suggests more targeted 
programmes for youth, women, migrants, rural 
households, and MSMEs; closer integration 
with banks, schools, universities, and 
employers; stronger digital risk education; and 

better measurement of behavioural outcomes 
rather than awareness alone. The country has 
already built a meaningful institutional 
foundation. The next step is to turn that base 
into everyday financial skills that help people 
save, borrow, invest, and take part in the formal 
economy. 

In conclusion, financial literacy should be 
incorporated into a national development 
strategy. It is not merely about teaching 
concepts, but about improving the quality of 
economic life. A society grows stronger when 
its people can understand financial choices, act 
with confidence, and use financial institutions 
to expand both personal welfare and collective 
prosperity. Further research is recommended to 
test these relationships empirically, particularly 
through surveys of household financial 
behaviour and studies of MSME owners in 
Uzbekistan and comparable transition 
economies. 
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